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R&D Assembly  Toner 

Filling 

Packaging 
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Color  

Copier 

43% 

Monochrome 

Copier 

23% 

Others 

1% 

OEM 

10% 

Printer 

23% 

By  

Product 

APBU 
2% 

EAME 
62% 

LABU 
18% 

NABU 
18% 

By  

Region 

Note: 
Europe, Africa and the Middle East (“EAME”); North American Business Unit (“NABU”); Latin America 
Business Unit (“LABU”); Asia Pacific Business Unit (“APBU”) 
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Region Country 
% of Total 
Revenue 

LABU Brazil 8% 

LABU Mexico 7% 

LABU Others 3% 

Total 18% 

Region Country 
% of Total 
Revenue 

EAME Italy 11% 

EAME U.K. & Ireland 10% 

EAME France 9% 

EAME Africa/ Middle East 8% 

EAME 
Central / Eastern 

Europe 
7% 

EAME Germany 6% 

EAME Spain 5% 

EAME Others 6% 

Total 62% 

Note: 
Europe, Africa and the Middle East (“EAME”);  
North American Business Unit (“NABU”);  
Latin America Business Unit (“LABU”);  
Asia Pacific Business Unit (“APBU”) 
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US HQ 

Minnesota 

Iowa , USA Mexico Netherlands 

Note：Katun has 3PL sites in North America and Brazil to leverage its efficiency 

TW HQ 
Taichung City 

LA ,USA 3PL, USA 
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2013 2014 2015 2016 2017 20181H

Net Sales 1,725,652 1,857,185 1,908,821 1,918,575 1,685,921 3,436,815

Gross Profit 677,292 782,467 829,226 928,294 718,742 1,170,522

Operating Income 271,019 338,246 351,494 472,589 230,450 281,729

Non-operating

income(expense)
9,945 11,121 62,253 (7,599) 272,352 (259,239)

Net Income (loss) 219,734 280,284 336,925 376,331 457,552 (48,673)
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2013 2014 2015 2016 2017 20181H

Gross Profit (%) 39 42 43 48 43 34

Operating Expense(%) (23) (24) (25) (23) (30) (25)

Operating Income (%) 16 18 18 25 14 8

Income, net of Tax (%) 13 15 18 20 27 -1
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Expressed in Thousands of 

New Taiwan Dollars  

Year 2013 2014 2015 2016 2017 2018 1H 

Item Amount % Amount % Amount % Amount % Amount % Amount % 

Current 
Assets 

844,458 32% 984,670 27% 1,238,124 34% 1,353,270 37% 1,792,038 41%      2,813,138  43% 

Total Assets 2,662,066 100% 3,682,978 100% 3,643,677 100% 3,657,107 100% 4,402,025 100%      6,511,719  100% 

Current 

Liabilities 
585,303 22% 1,494,692 41% 1,337,189 37% 1,515,881 41% 2,473,881 57%      2,401,115  37% 

Total 
Liabilities 

1,008,106 38% 1,917,433 52% 1,784,189 49% 1,873,415 51% 2,764,425 63%     3,182,160  49% 

Capital 910,887 34% 910,887 25% 910,887 25% 875,887 24% 875,887 20%     1,275,887  19% 

Additional 
Paid-in 
Capital 

240,357 9% 240,357 7% 239,237 7% 229,364 6% 229,364 5%     1,239,317  19% 

Retained 
Earnings 

505,217 19% 584,125 16% 657,002 18% 636,942 18% 529,234 12%        737,431  12% 

Total Equity 1,653,960 62% 1,765,545 48% 1,859,488 51% 1,783,692 49% 1,637,600 37%    3,329,559  51% 

Equity per 
share 

18.16 19.38 20.41 20.36 18.70 26.10 




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Expressed in Thousands of 

New Taiwan Dollars  

Year 2013 2014 2015 2016 2017 2018 1H 

Item Amount % Amount % Amount % Amount % Amount % Amount % 

Net Sales 1,725,652 100% 1,857,185 100% 1,908,821 100%      1,918,575  100% 1,685,921 100% 3,436,815  100% 

Gross Profit 677,292 39% 782,467 42% 829,226 43%         928,294  48% 718,742 43% 1,170,522  34% 

Operating 
Expense 

(406,928) -23%   (445,049) -24%   (478,463) -25%        (456,283) -23% (491,585) -30% (888,793) -26% 

Operating 
Income 

271,019 16% 338,246 18% 351,494 18%         472,589  25% 230,450 13% 281,729  8% 

Non-
operating 

income 
(expense) 

9,945 1% 11,121 1% 62,253 3%            (7,599) -1% 272,352 16% (259,239) -7% 

Income 
before taxes 

280,964 16% 349,367 19% 413,747 22% 
         

464,990  
24% 502,982 29% 22,490  1% 

Net income 
(loss) 

219,734 13% 280,284 15% 336,925 18%         376,331  20% 457,552 26% (48,673) -1% 

EPS 2.41  3.08  3.7   4.2   5.22   -0.46 


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



 

 

 Promote our own brands, Cartridge Web & KATUN, in 

Global Marketing 

 Ally with loyal customers to gain more market share from 

OEM 
 

 Total Solution (Quality，Service，Patent Value) 
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 Respect OEM Patents • Create Own Values 

 Integrate Group Resources • Share Profits 

 Maintain Core Business in Taiwan • Global Trade Marketing 

 Cultivate Talents • Drive Growth 
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Time To Market Improvements Dramatically Impact Ability to Maximize Revenue Over Life of 
Machines 
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Business Unit 
Full-Time 

Employees 

HQ 117 

NABU 30 

EAME 138 

LABU 75 

Total 360 
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Supplier Products 
Purchase of 2018 

1H($US in thousands) 
% of Purchase 

1  Toner   $10,217  16% 

2  Toner   $7,891  12% 

3  Toner / Drums   $5,722  9% 

4    $5,318  8% 

5  Toner   $3,780  6% 

6 
 Toner Cart / Printer 

Cart / Drum Unit Cart 
 $3,310  5% 

7 Toner Cartridges  $2,036  3% 

8  Printer Cart.   $1,580  3% 

9  OEM  $1,499  2% 

10  Printer Cart.  $1,358  2% 

  Top 10   $42,711  68% 

  All Other Suppliers  $20,469  32% 

 Total $63,180  100% 
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Customer 
Tenure 

(Years) 

Aggregate Last 5 Years 

of Sales 

($US in thousands) 

% 

1 10  $19,614 1.9% 

2 16  $17,112 1.7% 

3 29  $14,367 1.4% 

4 22  $10,644 1.0% 

5 22  $10,212 1.0% 

6 20  $8,434 0.8% 

7 13  $7,940 0.8% 

8 11  $7,926 0.8% 

9 3  $7,894 0.8% 

10 18  $7,787 0.8% 

Top 10 Customers 16  $111,932 11.0% 

Other Customers   $909,422 89.0% 

Total Revenue   $1,021,354 100% 



Global 

market 

96% 

GPI&KATUN 

4% 
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 Note：GPI&KATUN Internal statistics only 
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Short-term 
 

Mid-term 
 

 

Long-term 
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